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H. Tea & Coffee Trade Journal
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The most exhilarating drink in the world. If
you have never tasted Tea you do not know
how good itis. Drink a cup of well made India
2 \in Tea to-day and you will drink it every day,

Abm.'lt one ]udf of the world's Tuau pz
India. On the India Tea Bu
gmwul.h ﬁ st Orange Pekoe nth wo]d..
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Is Now Being Advertised
In American Newspapers

This publicity, combined with the improved quality and
appearance of JAPAN TEA means greater sales for the
distributor who will put selling effort behind it.

JAPAN TEAS

Will Increase Your Tea Sales

Tea & Coffee Trade Journal, July 1926
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STIMLI.ATING . REFRESH]NG DELICIDUS

g-m’rﬁ
wn one tearpooniu

each cup of ten. Be sure the
water i poured intothe T es-
ot Lhe msemen it bods. Allaw
to sinnd for 4 or 5 minotes,
to infuss. Put & Liotls milk or
rream into sach cup befors
servingthe Ten it improves
thetaste, Addsugartotaste.
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6. (Simmon’s) Spice Mill
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